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ABSTRACT. Rosen claims that newspapers have to investigate the main issues of the community and give a chance to 
groups that have different opinions to discuss them. Entman holds that media may be systematically assisting certain 
entities to induce their preferred behavior in others. Ward provides the philosophical fra- mework for pragmatic news 
objectivity. Picard notices that changes in tech- nologies, society, and media-use patterns are disrupting the business 
models that provided financial resources for news organizations. Barnhurst observes that reporters’ definition of news 
emerged as the telegraph and telephone (along with wire services) became a network for covering the who, what, when, 
and where of politics. 
 
 

Rosen claims that newspapers have to investigate the main issues of the community and 
give a chance to groups that have different opi- nions to discuss them (newspapers should 
report the results of the investigation and the sense of the discussion). “Newspapers grew 
up on the premise that people were connected to their communities and wanted to know 
what was going on, wanted to be involved, in many cases wanted to make a contribution.”1 
Entman proposes integrating the insights generated by framing, priming, and agenda-
setting research through a new, systematic effort to conceptualize and understand their 
implications for political power. Entman distinguishes bias from news slant. “Slant 
characterizes individual news reports and editorials in which the framing favors one side 
over the other in a current or potential dispute. Main- stream news organizations contend 
that they treat competing frames equivalently, ensuring that their reports do not slant. 
Yet, political actors constantly (and strategically) complain that the media favor their op- 
ponents. It seems reasonable to hypothesize that these elites might sometimes have it 
right: They or their opponents do often succeed in imposing slant on mainstream media 
reports. Slanted news is not, as journalists tend to insist, the rare exception.”2 Entman 
holds that media may be systematically assisting certain entities to induce their preferred 
behavior in others; the media may be helping to distribute political power to particular 
groups, causes, or individuals; to reveal media content biases, we must show patterns of 
slant that regularly prime audiences to support the interests of particular holders or 
seekers of political power. “As political communication research demonstrates, 
indisputable facts play only a partial role in shaping the framing words and images that 
flow into an audience’s consciousness. Because almost any nontrivial reality will be 
controversial (susceptible to two or more framings) what we can and should do is to 
determine whose power over government action is likely enhanced by media framing. 
[…] The media’s decision biases operate within the minds of individual journalists and 
within the pro- cesses of journalistic institutions, embodied in (generally unstated) rules 
and norms that guide their processing of information and influence the framing of media 
texts.”3 Entman explains that any given set of perceived facts can yield news that slants 
toward one side, the other side, or even neither side; ideologies held by reporters and 
editors may play a role in shaping the news; all information-processing persons and 
organizations employ heuristics. “Because facts rarely speak for themselves, strategic 
actors must deploy such assets as charisma, a delicate balance of inti- midation and 
flattery, and rhetorical proficiency to promote favored framing. Journalists’ responses to 
these blandishments emerge most importantly from the evaluative standards they apply to 
actors playing the political game and from the production norms encouraged by market 
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competition. The former include a tendency to slant news favorably toward the side 
regarded as most powerful, popular, and unified. The latter include such well-documented 
qualities of news as simplification and fragmentation. […] If the decision biases 
persistently converge with stable concentrations of political skill and resources possessed 
by particular interests, media frames could consistently favor certain policy outcomes and 
political actors. Such content biases could exist even where journalists and news 
organizations possess no conscious ideological goals, indeed where they consciously 
pursue balance.”4 
Ward provides the philosophical framework for pragmatic news objectivity; the traditional 
notion of objectivity is based on the mistaken belief that objectivity requires absolute 
standards and knowledge that is independent of perspective; pragmatic objectivity tests 
the essential activities of interpreting, evaluating and adopting a perspective. “For most of 
the 20th century, news objectivity has been a dominant ethic, requiring reporters to be 
accurate and fair, and to deliver the news with as little bias as possible. Traditionally, this 
has entailed the avoidance of all evaluation and judgment, the use of only facts and 
perfectly neutral chronicles of events. This traditional formulation of news objectivity is no 
longer adequate. A new theory is needed, one that retains the ideal of news objectivity 
while responding to the needs of today’s journalism. […] In practice, traditional objectivity 
now lacks the ethical force to guide journalists because criticisms of objectivity have cast a 
pall of doubt over the ideal. Moreover, the relevancy of news objectivity is questioned as 
newsrooms move toward a more interpretive journalism.”5 Ward states that objective 
belief is the product of an active problem-solving agent whose belief and standards are 
means to certain goals; defenders of objective belief have answered the relativist and the 
skeptic by trying to prove that certain knowledge exists; news objectivity is a species of 
pragmatic objectivity. “An interpretation is objective if it is well justified according to the 
best available standards. There are three types of standards: empirical standards that test 
a belief’s agreement with the facts, such as standards for careful observation, controlled 
experiments, statistical measurement and prediction; standards of coherence that 
evaluate how consistent an interpretation is with the rest of what we believe, such as 
standards of valid reasoning; and standards of rational debate that include a 
commitment to rational persuasion and tolerance, to fair consideration of rival views and 
counter-evidence.”6 Ward affirms that an objective news report is an objective 
interpretation; the norms of impartiality require balanced and fair reports about disputes 
and controversy; reasonable, non-arbitrary judgments must be made about specific norms 
such as fairness and the overall objectivity of a story. “The duty to inform truthfully may 
conflict with the duty to respect a person’s privacy. For instance, informing a community 
that a convicted pedophile has taken up residence must be weighed against the duty to 
respect the pedophile’s rights and privacy. When such conflicts arise, there will be 
tradeoffs between norms. The privacy rights of the pedophile may be sacrificed to public 
safety if there is a high risk that he will re-offend and if he has moved next door to an 
elementary school. When journalists make these tradeoffs, the circumstances of the case 
will help to guide the search for a compromise between opposing standards. To evaluate a 
report, or series of reports, as objective is to weigh and balance these many standards − 
standards determined by the craft of journalism and the public it serves.”7 
Picard notices that changes in technologies, society, and media-use patterns are disrupting 
the business models that provided financial resources for news organizations; news 
organizations produce intrinsic instrumental value, furthering the pursuit of truth, 
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knowledge, self iden- tity, and democratic participation; it is essential for news 
organizations to rethink their activities and approaches to journalism today (in order to 
improve value creation for consumers, advertisers, investors, journalists, and society). 
“Regular consumption of news is central to the political and social philosophies of liberal 
democracies and to the existing business models of news organizations. Unfortunately, 
such regular news con- sumption is an aberration rather than normal practice. The rates 
of news consumption are declining precipitously, thus endangering the future of news 
organizations and their ability to serve their functions in society. For more than a hundred 
years the business of news organizations has not been content.”8 Picard stresses that news 
organizations today are confronted with social and economic conditions that threaten 
their sustainability; broadcast news providers reach audiences through pro- gram slots 
content streams, specialized channels, and through new technologies; large-scale changes 
in lifestyles and communication tech- nology have changed the roles of news organizations 
in society. “Across news media, innovative news gathering and dissemination practices 
have been introduced and efforts have been made to break down walls between news 
departments and business, marketing, and advertising departments in efforts to deliver 
news and information more effectively and profitably. These efforts have created 
mechanisms that allow much better ways to track and learn about audiences than existed 
before. Yet none of these factors are solving the fundamental rejection of news and 
information by audiences, which has been growing during recent decades.”9 Picard puts it 
that changes in media, technology, and audience and advertiser be- havior have destroyed 
value for most media companies and news or- ganizations; news organizations today are 
experiencing a continuing crisis of value destruction; news media have been seeking to 
provide material in which people are interested and that they want to read, see or hear. 
“Media managers make assessments of what they believe aggregate groups of audiences 
want to receive. There is furthermore a tendency to try to serve the wants of the largest 
audience group to the detriment of smaller groups. This market-driven approach has been 
understood by many news organization managers to involve constant surveying in search 
of interests that will attract large audiences of desired demo- graphic groups. The results 
have been, predictably, to reduce serious news and to increase health information, 
relationship content, enter- tainment coverage, and lifestyle materials that reflect the 
content of magazines, niche cable channels, and Internet sites and to attempt to provide 
something for everybody.”10 
Barnhurst observes that reporters’ definition of news emerged as the telegraph and 
telephone (along with wire services) became a network for covering the who, what, when, 
and where of politics; reporters are using networked resources to gather information and 
find connections among related events, past and present; the Internet occupies a larger 
place in the journalist’s imaginarium as more newspapers and audience members moved 
on line. “A descriptive study of electronic editions from U.S. regions and market 
conditions found that newspapers did not appear to reinvent themselves on line. Instead 
the Web versions re- produced the substance of their print editions in a way that related 
similarly to readers. Reaching stories on line involved a process of mul- tiple screen jumps 
and scrolls, and only a few stories had added features, such as hyper-links to additional 
information, images, or interactive resources. The on-line newspaper stories themselves 
differed very little from those printed in the originating newspapers. The Internet versions 
did not usually add to or change the text of the stories, and their visual presentation was 
spare, especially compared to print, which had a richer typographical range and presented 
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many more images.”11 Barnhurst claims that although newspaper publishers moved 
quickly to establish an on-line presence, they have been slower to exploit the full 
capabilities of the technology; the print-edition text is usually transferred directly to 
Internet sites (it might seem safe to presume that the rise of Internet news has had little 
impact on news content); historical content analysis that considers the presentation and 
organization of news coverage along with the content of stories is not possible for Web 
news. “The greatest contrast between print and Internet editions was the flow of wire-
service content on-line. These might be attractive to a news junkie but other readers would 
likely skip them. Many different versions of the same event can appear on the same day’s 
site: one generated by the newspaper staff, one by the Associated Press, one by Reuters, 
and so forth, as well as other duplications due to posting errors, dateline errors, and the 
like. The many versions provide variation without real difference, the same events 
rendered in very similar (or identical) ways.”12  
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